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TINDER USERS: AN EXPLORATORY
SOCIOLOGICAL ANALYSIS

Maria STOICESCU!

Abstract

Men’s experiences and behaviors on dating apps are shaped by the gender
distribution asymmetry on these platforms, usage patterns and results, motivations
of use, and perceived benefits. This study contributes to the understanding of the
outcomes of men’s use of dating apps, by identifying the social trajectories of use
observed on Tinder. For this purpose, I use the concept of ‘career’, as discussed
by Erving Goffman (1963) Howard Becker (1963), and David Matza (1969), to
answer the following research question: What are the ‘moral careers’ of male
users, and what are the factors that influence their engagement on the Tinder dating
app? The study relies on 25 semi-structured interviews with 22 self-identified
heterosexual and three self-identified homosexual male users, held between 2019
and 2022, and a sample of 22 online accounts of Tinder use, published on Quora.
The analysis shows the emergence of five ‘moral careers’: the serial dater, the
relationship-oriented dater, the passive dater, the episodic dater, and the discredited
dater, with associated narratives. The findings contribute to the understanding of
the dating practices and effects stirred by dating apps, with a focus on Tinder. It
also illuminates specific masculine behaviors and goals within the app, with an
accent on their dynamics.

Keywords: moral career, male users, dating apps, Tinder.

Introduction

On Tinder, the gender distribution of users is highly unbalanced. Although
the company does not publicly reveal official information regarding the gender
distribution on the app, several statistics point to a significant asymmetry. For
instance, according to the Statista Research Department (2022), of the Android
active user accounts of the Tinder dating app in the United States, 76% belonged
to male users. In fact, the distribution observed in the US is less unbalanced than in
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some European countries. A report released by Ogury (2019), based on 12 million
dating app users across the US, the UK, Italy, France, and Spain, showed that the
user base in Italy is comprised of 91% men, in Spain 87%, in the UK 85%, and in
France 81%. The popularity of dating apps among men has also been suggested
in the literature (Castro et al., 2020; Erevik et al., 2020). The uneven gender
distribution of users, and masculine preference of Tinder and other dating apps
raise a question: why are these apps used much more by men, and how do male
users behave on these platforms? It also demands a more in-depth analysis of the
usage patterns, experiences, and social trajectories taken by this gender category.

Traditionally, men are considered to be in charge of initiating romantic and
sexual interactions (Laner & Ventrone, 2000). Thus, dating apps can serve as the
ground through which men more easily access dating opportunities. Moreover,
research has shown that through dating apps, people sensitive to rejection may
overcome the challenge of approaching others face-to-face (Blackhart, Fitzpatrick,
& Williamson, 2014), which can be another factor that adds to the popularity of
such apps among men. This study is concerned with the various social trajectories
of men as revealed by their swiping habits on Tinder. Previous studies have looked
at the experiences of men who use dating apps. More specifically, they analyzed the
effects of dating apps on body image (Strubel and Petrie, 2017), men’s presentation
of self on dating apps (Miller, 2020; Waling et al., 2022), masculine representations
and discourses (Haywood, 2018; Garcia-Gomez, 2020; Montemurro, 2021), and
motivations of use (Ranzini, & Lutz, 2017; Sumter, Vandenbosch, & Ligtenberg,
2017; Timmermans, & De Caluwé, 2017a; Lopes, & Vogel, 2019). However, no
study so far has looked at what incentivizes or inhibits the use of dating apps among
men, whether the main goal is achieved or if it has changed over time, or what
various new uses arise in the way. Thus, through this study, my aim is to explore
the main ‘moral careers’ taken by men on dating apps, with a case study of Tinder.

Tinder

Tinder is a social dating app that contains over 75 million active users (Igbal,
2022). According to Timmermans and De Caluwé (2017) Tinder is used for a
variety of motives that go beyond love and sex narratives, such as when traveling,
to immerse themselves better in the culture and among locals, and to socialize. It
is also used to get over a breakup, for acceptance, approval, and validation, for
entertainment and to pass the time, to disconnect from work or study, or to feed
one’s curiosity. These motives of use support the versatile characteristics of Tinder
as a technological product that shapes human practices and incentivizes the social
trajectories of use.

The Tinder dating app is based on simple matchmaking that requires users to
swipe right on the screen to like or left to dislike the possible partners displayed. By
design, Tinder users may describe themselves briefly through a description of up
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to 500 characters, age, education, occupation, passions, up to nine photos, and pre-
established characteristics (i.e., organized under categories such as zodiac, dietary
preferences, drink of choice, or communication style). This assembly, organized
for fun and ease, allows users to access romantic and sexual partners in their
proximity with low effort and increased engagement, facilitated by gamification
elements (Garda & Karhulahti, 2019). Tinder’s popularity also steams from how
it was perceived by users in the beginning (i.e., mid-2010s) — as a hook-up app,
which increased interest among users.

The activity and results of Tinder users differ significantly when gender is
considered. More specifically, the number of matches raised by a male user differs
significantly from the number raised by a female user. While male users appear to
match with fewer people, are less selective when swiping right, and even casually
like most profiles when lacking matches, female users report matching with over
50% of the profiles they have swiped right on, at the same time being highly
selective, and do not appear to change their selection strategy while on the app
(Tyson et al., 2016). The matching results of male users may shape the adopted
trajectories of use, which, to the author’s knowledge, have not been specifically
identified in previous research.

Men’s use of dating apps

Users, in general, are more aware of their body appearance when using dating
apps (Strubel & Petrie, 2017). Matches and dating success mediated digitally are
mechanisms through which users receive feedback on their level of desirability
and acceptability (Duguay, 2017; Kriiger & Spilde, 2020). In the hope of attaining
better results, men negotiate their self-presentations in relation to idealized images
of masculine bodies and the cultural messages contained in these representations
(Waling et al., 2022). Moreover, supported by digital affordances, some heterosexual
men engage in sexting practices and send pictures of their genitals to promote
a sexualized image of their bodies and to provoke appreciative comments from
women (Waling et al., 2022).

Men appear to be more comfortable in addressing sexual motivation as a main
reason for using dating apps (Carpenter, & McEwan, 2016; Orosz et al., 2016;
Ranzini, & Lutz, 2017; Sumter, Vandenbosch, & Ligtenberg, 2017; Timmermans,
& De Caluwé, 2017b; Sevi, Aral, & Eskenazi, 2018), and do not perceive
integrity-wise repercussions of exposing themselves on dating platforms (Lopes,
& Vogel, 2019). In comparison, female users are more likely to report harassment
(Thompson, 2018), feel exposed, objectified, and subjected to offensive behavior,
and perceive the online dating experience as unsatisfactory (Lopes, & Vogel, 2019;
Anderson, Vogels, & Turner, 2020). In fact, research has shown that men are more
tolerant of various risks related to the use of dating apps (Blackhart, Fitzpatrick,
& Williamson, 2014; Sevi, Aral, & Eskenazi, 2018). These results partially reveal
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why men install and use dating apps more than women. In the case of gay men, the
long-term use of dating apps has been linked to whether their sexual orientation
was disclosed publicly (Miller, 2020). Homosexual men describe Tinder as an
app intended for more romantic dating interactions. The description comes in
comparison to Grindr, a hyper-sexualized dating app intended for gay intimate
relations (MacKee, 2016).

Dating apps offer numerous romantic and sexual opportunities; however, they
are not equally accessible to everyone, especially when it comes to heterosexual
men. Because women use such apps in low numbers (Ogury, 2019; Statista
Research Department, 2022) and are choosier when engaging on the dating apps
(Tyson et al., 2016), some heterosexual men might be challenged in attaining their
romantic and sexual goals. By analyzing the social trajectories of male users, the
gender category exceedingly attracted to dating apps, we can understand how
digital dating technologies can influence the behavior of users.

Analyzing social trajectories through the career concept

For the analysis of the social trajectories of Tinder male users and factors
that shape their engagement, I opted for the theoretical model provided by the
career concept previously discussed by Goffman (1963), Becker (1963), and
Matza (1969). The literature engaging with the career concept contains analyses
that explain the work of individuals in overcoming various types of addiction
(Radcliffe, 2011) and dealing with illnesses (Cruz et al., 2015; Wouters, & De Wet,
2016), the courses taken by cigarette smokers across different life stages (Peretti-
Watel et al., 2007; Peretti-Watel, Halfen, & Grémy, 2007), the ways individuals
negotiate normative beliefs in the face of novel and challenging social situations
(Johnson, & Best, 2012; Sumerau et al., 2016), but also to understand the adoption
of various identities, such as the sports-related identities (e.g., sports supporter,
sky-diver; Jones, 2000; Crawford, 2003; Hardie-Bick, 2005)

Although the career concept has been used predominantly in the study of
deviancy and health-related practices, its application outside these fields can
advance the understanding of the processes of becoming, (non-)conforming, and
identity performance in many other social situations (Scott, & Hardie-Bick, 2022).
Moreover, the use of the career concept can also help illuminate important aspects
of the interaction between agents and more or less rigid structures (Crawford,
2003). For instance, Crawford’s analysis of the career of the sport supporter (2003)
provides insights into how the ice hockey supporter career progresses with time
(i.e., at first, part of the general public or interested; later, devoted or professional,
etc.), what behaviors are considered acceptable and what socio-demographic
characteristics and reactions are seen as authentic (e.g., female supporters of sports
labeled as masculine are less likely to be viewed as “real” fans). Notable is also the
application of the concept to the study of the skydivers’ identity transformation,
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from a beginner to a legitimate skydiver (Scott, & Hardie-Bick, 2022). Hardie-
Bick’s study (2005) describes the particularities of the skydiving practice, how
individuals become involved in the community, learn the rules and the skills
necessary to perform well while engaging in the practice of an extreme sport.
The application of the concept to the analysis of male Tinder users’ experiences
is useful because it can reveal less visible aspects of the digital dating dynamic
offered by Tinder, by focusing on the engagement of users across time in relation
to their identity, motivations of use, and expectations stimulated in this specific
dating context.

In Goffman’s perspective, the career concept provides insights on the moral
aspects contained in the process of identity change. Essentially, the moral career
concept employed by Goffman envisions the trajectory of an individual who learns
(in early childhood or late in life) that they carry a certain attribute that can discredit
them socially and attract stigma from others (Goffman, 1963). In acknowledging
their discreditable attributes, individuals seek to come to terms with the new
“normal”, and to overcome this limitation. Institutions may significantly shape the
career of stigmatized individuals. In his article, “The Moral Career of the Mental
Patient”, Goffman (1959) was preoccupied with understanding the social and moral
dynamics of the mental patient’s status in the context of psychiatric hospitalization.
Here, he describes the mental hospital as a constraining establishment, one that
strips away individuals’ right to act willfully. While located in this constraining
terrain, the mental patient reconstructs an identity not in line with their own
desires and goals, but compatible with the demands of the institution. The analysis
provides an extreme example of how institutions can shape identities.

Another use of the career concept is proposed by Becker (1963), who
discusses the deviant career in relation to social settings and patterns that shape
its beginning and sustain its development. For instance, Becker argues that the
pleasures perceived from the deviant act are socially acquired and later justified
and maintained through engagement with other deviant persons. In discussing
the moral career of marijuana users, Becker observed that engagement with other
users secures the transition to a regular user. Novice users are supported by more
experienced users to manage and understand their use of the drug, cope with the
sensations, and learn to perceive them as pleasurable.

Matza’s explanation (1969) of the career concept provides useful insights for
this study. He documented the previous approaches to deviancy as dominated by
three themes, ‘affinity’, ‘affiliation’, and ‘signification’, which together offer a
deeper understanding of what the deviant career entails. Affinity represents the
attraction toward deviant acts, formed in social circumstances. In this sense,
the level of an individual’s delinquency may be connected to a certain set of
social conditions that promote a predisposition towards deviancy. Affiliation refers
to the adoption of behaviors that are characteristically deviant and result from
engagement with other deviant people. Here, Matza discusses Becker’s report on
marijuana users. Signification catalogues not only society’s reaction but also the
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meaning-making that derives from deviant acts. Essentially, in Matza’s opinion,
individuals catalogued as deviant seek to justify their actions through a creation
of meaning and reasoning that further amplify and sustain the adopted identity.

The theories discussed in this section draw attention to the socially shaped,
contextual identity creation of individuals who find themselves in a contested
situation. The three perspectives on the concept of career provide a complementary
theoretical framework for the interpretation of the setting, social implications,
and dynamics involved in the experiences of men who use Tinder. Thus, in my
analysis, I acknowledge users’ motivations, social context, and determinants of
using the app. I also highlight the perceived benefits and disadvantages, factors
that fuel users’ engagement or inhibit their use, attributes through which users are
celebrated or discredited in this digital social setting, how they perceive the utility
of the app, how they acquire new motivations, what sustains their participation
across time, and the reasoning derived from use.

Methods

To facilitate an in-depth understanding of the social trajectories of dating
app use, I conducted 25 semi-structured interviews with self-identified male
Tinder users. The collected data provided access to a rich range of situations.
Therefore, the interviewing stage has ended when the code and meaning saturation
objective was achieved (Hennink, Kaiser, & Marconi, 2017). I complemented
the data gathered through interviews with 22 online accounts selected from the
community platform Quora to expand the applicability of the identified moral
careers. Because the experiences presented through the interviews and user
comments are complementary and offer a more comprehensive understanding of
user experiences and trajectories of use, I opted for a combined presentation of the
careers incentivized by Tinder, identified across the full sample. The application
of the methods used is described below.

Sociological survey

This study relies on 25 semi-structured interviews with 22 self-identified
heterosexual men and three self-identified homosexual men who used the Tinder
dating app. The interview participants were selected through purposive and
snowball sampling methods. More specifically, the interviewees were either
asked to participate in the study based on their status as users, or they were
recommended by other study participants. The respondents were informed about
the anonymization procedures and agreed to the audio recording of the interviews.
Three of the interviews were conducted face-to-face, and the rest were recorded
telephonically or through the Zoom platform. Verbal consent for the recording was
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obtained from all participants. The duration of the interviews ranged from 30 to
120 minutes. The names of the participants have been replaced with pseudonyms.

During the interviews, the following themes of discussion were followed:
motivation and duration of use, type of Tinder account used (i.e., the free or the
paid version), usual app activities, self-presentation approach, selection strategies,
and temporal patterns of interaction — how they engage with others and when,
emotional investment aspects, opinions on online dating versus face-to-face dating
opportunities, perceived benefits and deficiencies of use, anticipated and actual
usefulness of the app, reasons for deleting the app, and reasons for further use.

Most of the participants were of Romanian nationality. However, Brazilian,
Colombian, Italian, and Swedish participants were also included in the sample.
The decision to include participants of various nationalities is supported by the fact
that a significant proportion of the interviewees have used the app while traveling
for work purposes or other reasons. It is necessary to underline here that the app
is highly popular worldwide, and that its use in different territories for short or
long periods is expected.

The ages of the study participants varied between 20 and 53 years. All
interviewees presented higher education and lived in urban and suburban areas,
cities with high or low numbers of inhabitants. The number of inhabitants of the
city of residence can be relevant for the use of a location-based app such as Tinder.
If users choose to use Tinder for long periods, it might also be due to the area in
which it is used (i.e., more profiles to swipe on, and consequently, more dating
opportunities and experiences), along with other reasons and predispositions. The
participants belonged to the middle class and were university students, unemployed
or employed, and from various work fields. See Supplementary Material for more
details on the interviewed study participants.

Qualitative content analysis

The analysis of the interviews was complemented with 22 answer posts selected
from Quora, a Q& A platform where users ask questions on a broad range of topics
to access first-hand information from other users or experts (Wang et al., 2013).
I selected the user post using the purposive sampling method. More specifically,
I first searched for the relevant question that would allow me to access useful
information on male users’ experience with the Tinder dating app. The most
relevant question turned out to be “What was your Tinder experience like?”
(Quora, no date), which attracted 93 answers (i.e., including the related answers!)
in which users summarized their experiences and strategy of use, and detailed
their practices with the app. From a total of 93 answers, roughly half belonged
to male users. I selected 22 of the most detailed use descriptions, thus excluding
very brief answers (i.e., the shortest selected answer had 90 words and the longest
1,069 words), in which the motivation and outcome of use could be concluded.
In comparison to the interviews, the Quora answers provided less organized
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information, as users mentioned only the details particularly relevant for them.
The gender and sexual orientation of the user could be easily identified, as most
of the Quora participants labeled themselves (e.g., “I’'m a guy”), and indicated
their dating interests. The age, education, and nationality were mentioned, but not
always. Nevertheless, the selected Quora accounts seemed to belong to Asian men,
who represented the majority (e.g., Indian, Indonesian), but also to African, North
American, and European users. As a result, Quora accounts delivered incomparable
insights into the analysis of users’ moral careers incentivized by Tinder. The names
used for Quora users in this paper are fictive. See Supplementary Material for more
details on the included Quora accounts.

Analysis

I performed a thematic analysis of the interview data and Quora accounts, as
discussed by Braun and Clarke (2012), focusing on how participants describe
the purpose of the app, motivation of use, and paying attention to the distinct
patterns of use, engagement dynamics, goals, associated narratives, and beliefs
and meanings derived from personal experiences. Starting from the meanings and
scope derived from the career concept and its previous uses, I deductively coded
the collected data. Following, I categorized the most visible patterns of use into
themes representing the moral careers specific to Tinder male users. The results
are discussed in the following section of this paper.

Results

The moral career of the mental patient is marked by “the experience of
abandonment, disloyalty, and embitterment” (Goffman, 1959, 126). In comparison,
the moral career of the male Tinder user is typically triggered by romantic
and sexual yearnings, feelings of loneliness, need to engage socially and to
be entertained, or curiosity. However, the imagined outcomes are sometimes
contradictory to the actual experience. Depending on the satisfaction derived
from use and matchmaking results, the use can be pleasurable or, on the contrary,
disheartening. In comparison to moral careers incentivized by leisure activities
that imply group participation, cooperation, rehearsal, and competition (Scott, &
Hardie-Bick, 2022), the moral careers of Tinder users develop, in the majority of
cases, privately, this being an aspect previously discussed in the context of the
“privatization of intimacy” (Bergstrom, 2021).

The trajectories of use for male Tinder users are significantly shaped by their
app results. More specifically, if users obtain “matches” (i.e., the term used to
indicate when two users have liked each other), have conversations, and finally go
on dates, they end up using the app more intensely. It is important here to specify
that female users always raise matches on Tinder, and that women’s variation in
the number of matches is caused by their selection strategy (i.e., being more or less
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selective), rather than by the factors that influence men’s outcomes (Tyson et al.,
2016; Neyt, Vandenbulcke, & Baert, 2019). In comparison, men are, on average,
on the vulnerable side of women’s choosiness and the competitiveness that results
from the presence of a high number of male users on the app, factors that cause
some users to be unable to raise matches. Male users have their own interpretations
of why they lack matches. They may consider themselves not desirable enough in
terms of physical attraction or wealth, which in Goffmanian terminology would
count as “discreditable attributes.” They may characterize women as “superficial”
for going for the best-looking users, or they may blame the unbalanced gender
distribution on the app for their lack of favorable outcomes. The matchmaking
results influence how men end up using Tinder, and they incentivize different
trajectories of use. Five moral careers were identified through this analysis: “serial,”
“relationship-oriented,” “passive,” “episodic,” and “discredited” daters (Table 1).

Table 1. Moral careers incentivized by the Tinder dating app

Potential to
Reported . .
Main Perceived pay for the
Moral career no. of . . Use of app .
activity benefits premium
matches
features
Dating,
L socializing, For long periods;
Swiping, .Z & gp
chattin entertainment, on and off
Serial dater Moderate _g, casual sex, (intense and Moderate
and going . . .
meeting mild periods of
out on dates . .
various people, dating)
validation
Moderate
Swiping periods, until
Relationship- chatting, Acce§s they find a Moderate
A Moderate . to dating partner or A
oriented dater and going I : or high
opportunities find more
out on dates .
favorable dating
alternatives
Low or ;‘:‘g?g:g’ Entertainment
Passive dater & Distraction For long periods | Moderate
moderate | engagement e
- Validation
with peers
Meeting
Swiping, people easily .
. . Using the app for
N Low or chatting, when traveling 5 PP
Episodic dater . short periods, Low
moderate and going To overcome
when needed
out on dates momentary
situations
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Short periods

(The long
Discredited None or . . Easier t(? periods Of use .
dater very low Swiping interact with are sustained High
others by the absence

of other dating
alternatives)

Serial daters

The serial dater’s career combines the favorable results obtained through the
use of the app with a predisposition for exploration. Eleven study participants
and seven Quora participants took the serial dating route. The pre-installation
motivations declared by these participants were formulated around affirmations
as “to meet new people,” “for entertainment,” and/or for “casual sex.” Thus, the
intention to interact with others in person is invoked from the beginning. The
serial dating career is characteristic to the users who describe a moderate-to-high
engagement with possible partners in-app but also off-app. Together with the
characteristic of serially meeting their matches face-to-face, in this specific group,
users do not have a strongly formulated “end” goal. For instance, they often do not
intend to secure a serious relationship, their activity being fueled by the promises
the app incentivizes, the feeling of validation derived from matches and casual sex
encounters, and/or the face-to-face experiences they obtain through its use. Most
of the time, the partners they meet are carefully selected in terms of attractiveness,
to attain a satisfactory and pleasurable interaction. Albert, a Tinder user for two
years, described how he used the app when more opportunities arose:

“I matched with four different people in one day, and I was like, “What do 1
choose?” Oh, well, I can talk with all of them and see what is going to happen. By
the way, those are my intentions in the app, and I am not lying to anyone. I am not
like hurting anyone at that point. And I was like having simultaneous dates. So, if [
am going with one on Thursday, I am going with the other one on Friday. [...] And,
of course, being like straight with the person, like, “You know that were just going to
hook up and thats it?” (Albert, Colombian, 27).

Tinder’s potential to incentivize and prolong the exploration process in the
dating segment is noticeable, especially in the case of serial daters. This is also
facilitated by the absence of a clearly formulated relationship goal, which makes
users less focused on choosing a partner option and more open to alternatives. For
instance, Victor described using Tinder for more than three years for a variety of
reasons and in various countries:

58



STUDII

“First and foremost, l use it for socializing [ ...]. I'm also interested in sex — to have
someone to go out with one night, for example, to a movie, to the theater, like that. So,
1 use it for many... for me, it has many uses.” (Victor, Romanian, 33)

However, in other cases, users simply find it difficult to develop a relationship
with a person met through Tinder. Users’ narratives point to a lack of compatibility
that goes beyond physical attraction (i.e., emotional, intellectual), but also
unsynchronized temporal plans — Tinder’s accelerated matchmaking dynamics
versus the temporality specific to relationship development. Knowing a person well
enough to start a relationship takes time. This aspect conflicts with the temporality
of the app, in which partner options and dating opportunities are constantly
accessible. Matching with several people in a short timeframe leads to a complex
process in which users are challenged to assess the potential of the interactions in a
timely manner. Thus, users are faced with high levels of uncertainty (not knowing
if their partner choice is truly a good option in terms of reliability and intellectual,
and emotional compatibility), and with the chance to explore other dating options.
Jeremy, a user who has used Tinder on and off since 2016, and went on over a
hundred dates from Tinder, uses the app primarily “to meet people I would not
otherwise have known, or I would not have intersected with.” He also described
finding a partner on Tinder as feasible but challenging:

“Well, if I find a person who is ok and I want to go out with her, I stop trying to get
any more dates. Or, to say the worst, this is going to sound really bad, but if I started a
conversation, I finish it and eventually go out on a date to see what the person is like
so that no one could say I did not give a chance. But ideally, it would be nice to find a
person who is ok and then stop dating other people. The problem is that this “ok” is
not very clear after the first date, nor after the second, or you see only after a month
that she was not really “ok”. (Jeremy, Romanian, 35)

Serial daters rely significantly on the physical attractiveness displayed in their
profile through photos. They are preoccupied with what their profile looks like and
what works best to secure more matches and, consequently, obtain more dates.
Moreover, most of the users in this category reported increased self-esteem and
improved interaction abilities, once they learned to use the app. Many reported
that the app has helped them overcome the discomfort they felt when interacting
with strangers, and as a result, they have become more confident in talking to
possible partners. For instance, Benjamin, a Tinder user for about four years,
described personal growth:

“The truth is that it has helped me interact more easily with new people, because, in
parallel, since I started using Tinder, I find it easier to manage a problem that I had in
general, which is that I could not talk easily with strangers. But since I've been using
Tinder, it has become a little easier for me. With Tinder, I have picked up [women]
from different contexts as well.” (Benjamin, Romanian, 33)
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In the dating context, heterosexual men often relate to an imagined masculine
ideal of success. This image can be related to having an increased number of
partners or, on the contrary, finding the perfect relationship partner and starting a
family (see the relationship-oriented dating career in the following section). Dating
apps are a never-ending source of potential partners, and some male users who
demonstrate desirable qualities are inclined to take advantage of the opportunities
they offer. John, a Quora user, described how he started going frequently on dates
with women on Tinder. His account reveals how dating practices can be shaped
by the technological affordances of Tinder:

“I went into this already expecting the worst, no matches. [...] Nothing prepared
me for the sheer number of matches I got by the time I stopped using the app. [...] I'd
do nothing but text back and forth for days on end. [...] I got so many compliments, 1
saw a side of women most men will never see throughout their lives. Their sexual side.
[...] I later quit Tinder since it was contributing to destabilizing my fragile mental
health. Additionally, I wanted to deal with the matches I already had. It was turning me
into a man I never thought I'd be: a hedonist and, soon, a sex addict.” (John, Kenyan,
used Tinder in the United Kingdom, Quora user)

Developing games through Tinder to raise matches or dates while casually
competing with friends or colleagues has become a common practice (Sobieraj,
& Humphreys, 2021). Moreover, descriptions of sexual interactions that often
take place in groups of men, perceived as “opportunities to demonstrate hetero-
masculinity” (Montemurro, 2021, 318) and “evidentiary stories” (Montemurro,
2021), are also common in the case of serial daters. The preoccupation with
acquiring matches and having successful interactions was visible in several
interviews. For instance, Matthew, a man who used various dating platforms
starting in 2015, described how he used the Tinder dating app with his male friends
in a sort of competition, feeling excited about the possibilities and acclaim these
matches would bring. Interestingly, his use of the app developed across different
life stages. More specifically, his accounts regarding his past use showed a higher
focus on meeting various women without a fixed goal, whereas his present use
seemed more oriented toward meeting a serious partner. This demonstrates that
users may change their motivations for use over time:

“I remember that, at that time, in 2015, when [ discovered Tinder, I was with some
comrades with whom I had some kind of competition, to say, «Look, brother, how many
babes. Look who answered me, look at how this one looks.» and so on, you know?
And because this is a desire to be validated, it stimulates even more of this desire to
stay there and get involved in all kinds of dates and discussions. [...] I changed my
approach a bit. [...] I reached a level of saturation, as if I felt tired and I want to find
out. Okay, «Why are you on Tinder?» That's one of the questions I ask, you know? [...]
I mean, I want to know. Is it a real reason or...?”" (Matthew, Romanian, 35)
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Other serial daters described how their use progressed over time. Interestingly,
like other social media platforms that become part of users’ identities, Tinder
becomes a routine, as well as a dating experience. For instance, Tobias, a Tinder
user for three years, admitted to becoming jaded over time:

“And I remember, for example, my first date on Tinder. I was extremely nervous. I
was finished. My whole body was shaking before the first date, and now... «Eh, Tinder.»
1 think there is a disadvantage in being so... you get so used to dating and it should be
special. Because you have access to endless women, the magic somehow disappears.”
(Tobias, Romanian, 31)

Over the course of their use, serial daters learn to be emotionally distant in the
interactions they have with persons met on Tinder. Noah, a divorced man who was
married for 20 years, used Tinder in New York. He described originating from “a
more conservative country, in Europe.” In his Quora answer, Noah described the
difference between the dating landscape from before he got married and the dating
possibilities accessed through Tinder today. His account is revealing of newly
acquired attitudes and beliefs, as well as the attempt to manage disappointments,
by taking advantage of the dating opportunities accessed through Tinder:

“Girls may match, and, as soon as you start chatting, will unmatch, with absolutely
no feedback as to why [...]. This means you need to be cynical, not take things
personally, see it as a numbers game, and not give up any opportunity in hope of
another one. Very specifically: line up multiple dates during the week in case girls
flake or you don't connect. Do not be afraid of getting involved with one, and not be
available for another one. Better that than ending up alone on a night when you hoped
to be dating.” (Noah; Quora user)

The three men who identified as homosexual appeared to take a serial dating
career, going on dates off Tinder often. Of the three users, two were involved
in open relationships (Brazilian and Italian nationality, respectively). They used
Tinder and Grindr alternatively or in parallel, and their motivations for use ranged
from meeting new people and making friends, to having casual sex. Luis, a
closeted, self-identified homosexual male, single at the time of the interview,
used Tinder for approximatively five years, mainly to find a partner for a serious
relationship, but also for making friends and for socializing, going out to dates
often, as part of his lifestyle:

“I have included in my lifestyle the habit of meeting new people, meaning that you
can never get to anything if you do not know new people, and even if  want or I do not
want, I have a portion of time allocated to meeting new people.” (Luis, Romanian, 22)

It is important to specify here that homosexual Tinder male users are more
active in liking the profiles of other homosexual male users (Tyson ef al., 2016).
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Consequently, the interviewed gay men indicated that they were not deprived of
matches while using the app. Moreover, in their case, the digital space appears
to provide more social opportunities to engage with users with similar lifestyles
and sexual orientations.

Male users who often go on Tinder dates are stimulated to explore face-to-
face social, dating, and sexual opportunities, by favorable app results and by
their flexible motivations for use. In the absence of an essential objective, these
men may be less focused on investing efforts to develop interactions, and are
thus more inclined to go on many dates, and use Tinder longer. The app’s role in
incentivizing dating interactions is also observed, especially through its physical
attraction-based matchmaking system that promotes idealized versions of users,
and swift dating temporality, which inhibits the development of interactions, by
constantly offering alternative dating opportunities. Serial daters appear to be
stimulated to use the app by the validation obtained through likes, face-to-face
social and dating interactions, and sexual encounters with different partners. This
moral career path indicates social progression (users acquire new abilities), but
also emotional distancing (users learn to enjoy the activity, to be less involved
emotionally in interactions, in order to preserve their commitment of going out to
dates), and the adoption of new attitudes and beliefs in the dating segment (e.g.,
better to be involved with many persons than being alone). The negative effects
of the use of the app can be related to app use addiction, and the development of
an insensitive attitude.

Relationship-oriented daters

The “relationship-oriented” career describes users who installed Tinder mainly
to find a relationship partner. These users reported a moderate number of matches
(i.e., the complete lack of matches leads to different trajectories of use; see the
“discredited daters” category). They invoked either the scarcity of partner options
in their physical proximity or discomfort in approaching strangers in face-to-face
social settings as the main reasons for using the app. Given their desire to meet
a person for a long-term commitment, relationship-oriented daters were selective
and inclined to meet noteworthy matches face-to-face.

Three out of 25 study participants and three out of the 22 Quora users offered
accounts that showed that they used Tinder specifically to find a partner for a
serious relationship or that they have found a partner without necessarily searching
for one. David, a Quora user who used Tinder to find a partner, described being
good-looking, a physical quality associated with a higher number of matches by
Tinder users, and selective. The outcome of his use turned out to be unsatisfactory,
as he felt disadvantaged by the low number of matches and lack of seriousness on
behalf of the female users with whom he interacted:
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“I am a good-looking guy, and it is a lot easier for me in real life than on Tinder.
[...] Iwas also too picky, so on 85% of the people, I swiped no. If I really like someone,
then I really like that person. I will not swipe just to see how many likes I will get. Most
of the time, I only got a few matches and got matched with fake profiles and scammers.
With the few matches, I tried to have a decent conversation, but they never responded
or they unliked me. [...] Some profiles look like a complete joke, and you can tell they
are not serious about meeting someone. In conclusion, not good for guys or girls who
want a relationship.” (David; Quora user)

Contrary to serial daters, relationship-oriented daters appeared more involved
in getting to know their matches, aiming for meaningful conversations and
interactions. For instance, Filip, 38 years old, divorced, and Tinder user for one
year, described how he sought to deepen the interactions established with women
with whom he connected on Tinder:

“With all the people with whom I had a match, there were conversations, because |
used, I repeat, 1 used the app to find a girlfriend and a long-term relationship, and with
all the people I matched, I had a discussion, a conversation.” (Filip, Romanian, 38)

However, Filip mentioned that he later deleted the app after one year of use.
He described not liking meeting persons through an app, especially because this
type of dating dynamic seemed to limit important aspects found in face-to-face
social interactions. He also described Tinder interactions as superficial.

The male users who sought a partner on Tinder were significantly more
disappointed with their Tinder interactions than were serial daters. This strengthens
the argument that Tinder is a digital structure in which casual and short-lived
interactions are easier to attain. Oliver, a 29-year-old Tinder user who considered
himself shy, used the app to meet women more easily. He described being quite
selective in choosing possible partners; however, he did not find a partner in his
approximately three years of using the app:

“I really want a family. [...] I don t feel any pressure or anything. I want this thing.
But it’s not like there are plenty of fish in the sea, because, again, from my small Tinder
experience, I saw that it is not as it seems, meaning that there are a lot of people who
are there to acquire Instagram followers, and many people you meet are not suitable
for you. I think it would be better to find someone outside the app, outside any app, like
to go out, only that it’s hard for me. I don't know why I have these preconceptions, but
well, I'm trying to get rid of them. I'm working on this thing.”” (Oliver, Romanian, 29)

Not all relationship seekers feel unlucky with Tinder. From the totality of
the study participants and Quora accounts, three users found long-term partners
on Tinder. Max, a Tinder user for approximately one year, recounted that most
of his Tinder interactions were positive and turned into relationships: “The first
date was a 10-month relationship, the second date on Tinder was a two-month
relationship, and the third on Tinder was another two-month relationship” (Max,
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40). However, Max also described a later period in which he used Tinder to find
casual interactions. This period was triggered by his previous relationship failures
and his inability to be involved intimately in a serious commitment. Interestingly,
Max said he did not feel fully comfortable with this interaction form and did
not find it moral to interact with more than one woman at once, which seems to
indicate that relationship-oriented daters might rely on a moral compass for dating
decisions. When asked about how going out with four people at once made him
feel, Max answered:

“Q: How did all this experience of going out with four people at once make you feel?
A: Uh, not necessarily good about myself. Although it is said that for a man it is
the holy grail, I felt bad when I received messages and I did not answer, because it did
not seem fair to talk to someone while I was with someone else.” (Max, Romanian, 40)

Mohammed, another Quora user categorized as relationship-oriented, described
that the use of Tinder ended when he found his current partner on the app:

“After that, I uninstalled Tinder forever. She was my first and last match on that
dating app. We are still very much in love with each other. [...] What's even better?
We're all set married in a year! Tinder really sucks because of the so many sleazy
people on that app and the risk it poses to privacy. However, I met the love of my life
on Tinder, and I guess that s the best thing that happened to us.” (Mohammed, Indian;
Quora user)

Like serial daters, the relationship-oriented male daters in the present study
raised a moderate number of matches, which allowed them to explore Tinder’s
affordances and form their own opinions about the dating dynamics promoted
by the app and its utility. The male users who sought a relationship partner
on Tinder described a shorter and a less enjoyable experience than the users
categorized as serial daters. However, in some cases, their engagement on the
platform produced positive results. In all three fortunate cases, users found partners
almost immediately after creating a profile.

Passive daters

The category of passive users includes men who installed Tinder for a variety
of reasons (from finding a partner for a serious relationship or casual sex, to
socializing and meeting new people) but who later developed new uses (i.e.,
validation, distraction, entertainment, etc.). Passiveness in Tinder users is defined
here as use separated from the pursuit of a specific dating goal. Seven of the
interviewed users, and one of the Quora accounts described passive use patterns.
Initially, passive daters pursued specific personal motivations, but were also drawn
to using the app out of curiosity, and due to the popularity of the app. Paul, a
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Tinder user for eight years, has used the app since its launch. During this time, Paul
went on several dates out of curiosity, not pursuing a defined goal. He observed
that meeting women from other face-to-face social contexts was more appealing
for him than meeting them online on Tinder. Paul’s style of use was catalogued
as passive, especially because his motivation for further use was centered on the
validation outcome:

“For me,  would not say that it's a lot about dating, because I can't say that I went
out, but considering how long it’s been since 2013, I don't know, many years, eight
vears. I haven't gone to so many dates with Tinder itself, but it's interesting to swipe
and see who likes you, if you have matches, collecting matches rather than having
conversations. [...] Maybe others don't have so many matches; it depends. Well, 1
don't know. I've deleted some of them, but I think that in total there are still about
500 matches in the application, meaning, who has time to talk to so many women?”
(Paul, Romanian, 33)

Users who have taken the passive usage trajectory also installed Tinder for
individual or collective entertainment. A game-like activity (see also Sobieraj, &
Humphreys 2021) is visible in the case of passive users who use the app as an
entertainment source. For instance, Stefan has installed the Tinder dating app for
entertainment purposes, along with his peers. His use was connected to the use
of the app by other male colleagues in his work group. After three years, when
the group drew apart, he deleted the app. During the time of use, along with
entertainment, he described being stimulated by curiosity and thought-provoking
conversations:

“For me, it had become a hobby. [...] Every day, there was something happening
on Tinder, and that was interesting. There s always something to do, you know. It was
kind of a game, and tomorrow you had the next level.” (Stefan, Romanian, 40)

Similarly, a Quora user concluded: “I look at it anymore as ‘entertainment,’
simply to kill time.” (Otis; Quora user)

Jake, a Tinder user of seven years, who at the beginning installed Tinder to find
sex partners, later identified multiple purposes of use, such as experimentation in-
app (e.g., changing photos and descriptions to see the matchmaking dynamic), to
meet new people. and occasionally talk online and very rarely meet face-to-face:

“I did a sort of experiment. I wanted to measure how the description influences my
number of weekly matches and, at one point, I found a description that quantitatively
impacted my number of matches. [...] I've done more [experiments] over time. In the
end, it’s a playground. At one point, I used Tinder to promote a startup, and then I
measured how many leads Tinder brought me.” (Jake, Romanian, 28)
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Carl, a Tinder user for seven years, after initially using the app to find a
committed relationship partner and failing to do so, continued using it for the
virtual experience it delivers. He usually uses Tinder during work breaks, browsing
through women’s profiles to pass the time, and consuming the product as a substitute
for an erotic magazine to disconnect from daily life. During the interview, he
described his initial and later motivations for using the app:

“Q: What was the initial reason you decided to install Tinder?

A: I thought it was easier for me to meet someone online, because face-to-face I
am a little shyer and I lack a bit of self-confidence, and I said that online it will be a
little easier. [...] Right now, I am just looking at the pictures and swiping. [...] And
1 just use it to see physically beautiful people. Physically beautiful women.” (Carl,
Romanian, 33)

The users identified as passive became less emotionally involved when using
Tinder, and their effort to go on dates was described as low, mostly because of
the absence of a strong motivation that would sustain the use of the app and
their emotional investment, but also because of the anticipation of unfavorable
outcomes. Two of the passive users interviewed showed signs of frustration
when talking about their experience with the app, mostly when referring to its
beginnings. However, after becoming more habituated with the general interaction
pattern, they seem to have reached a state of resilience. Henry, a Tinder user for
approximately five years, who originally installed Tinder out of curiosity and
attempted to find a relationship partner although he was not constant, noted:

“Less than a week ago, I had a match with one girl, and I thought she very pretty
and I was thinking, well, maybe I'll write to her, but then I had a match with another
one, and she seemed just as pretty, and I thought — I could write to both of them, or I
could write to neither one of them — and I chose to write to neither one of them. But
this is also because of a big boulder in my mind, in the sense that, many times, when
1 write, regardless of the approach, so to speak, I don 't receive an answer back, and
at one point I said: why bother...” (Henry, Romanian, 28)

The male Tinder users who used the app for the virtual experience it delivers
were catalogued as passive daters. Passive daters might have a few or moderate
number of matches. Those who raise matches appear to do so in a game-like
dynamic: they develop experiments in which they test what descriptions and
profile photos bring more matches, develop conversations with other Tinder users
to explore ideas and as a means of entertainment, or search to receive a validation
boost by raising likes. Passive daters who raise insufficient matches and continue
using the app for many years appear to be stimulated by photo browsing activity.
Contrary to serial and relationship-oriented daters, these men are less focused on
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developing conversations or meeting face-to-face, which can be linked to past
disappointments or lack of interest in engaging offline. They use the app mainly
as observers and as a social media platform.

Episodic daters

Of the 25 interview participants, two expressed episodic use of the app; that
is, they mostly used Tinder when traveling abroad. For them, Tinder proved to
be a valuable tool for engaging with locals. For instance, lan used the app only
while traveling. He described using the app in Spain, Morocco, Estonia, and
France. Although he mentioned the existence of other apps specifically designed
for meeting new people while traveling (e.g., TripGiraffe), in his opinion, Tinder
proved to be more effective:

“I used to travel a lot for work, and so like a day or two before traveling, I would
download the app and then use it. And then, when I came back, for a maximum of
one week, I would continue to use it, and then remove it until the next travel.” (lan,
Italian, 30)

Similarly, Emanuel used the app mostly when traveling because it helped
him connect faster with other people in new surroundings. He also claimed that
through the app, he could more easily understand the social landscape and the
culture of the place:

“I often travel to places I've never been to before. Even just swiping on Tinder
can help you understand society from so many points of view.” (Emanuel, Italian, 30)

One of the 22 Quora answers revealed a pattern of use that may also be
categorized as episodic. More specifically, a male user who mentioned that he was
married and faced relationship problems used Tinder in three different periods. He
described experiencing frustration, guilt, excitement, appreciation (“I was enjoying
the feeling of being understood and appreciated for who I am.”), and app addiction
in relation to his use of the app. Even though he established contact with some
women he met through the app, in the end, he deleted Tinder and vowed to focus
on repairing his marriage:

“I am a 30-year-old married man (ok, don't judge me yet; please check the full
answer first). I have been married since February 2017. But our honeymoon period
ended rather abruptly. [...] I deleted my Tinder account for the final time and vowed to
work harder than ever to make our marriage work.” (Amiri, Indian, 30, Quora user)

The episodic use of Tinder may be linked to the deliberate use of the app in
circumstances in which individuals, displaced from their usual social settings,
need a faster and easier way to engage with strangers. It can also be linked to
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individuals who are part of a monogamous commitment and are unsatisfied with
their relationship. These users may install Tinder in moments in which they are
struggling with their relationships, to rediscover craved sensations.

Discredited daters

The “discredited daters” category describes men who received very few matches
or none on Tinder. Among the 25 respondents, two were categorized as discredited.
Of the 22 selected Quora answers, ten users demonstrated similar patterns. They
installed the app for a variety of reasons, from curiosity to meeting people, dating,
or friendships; however, their moral career on Tinder was, in most cases, short-
lived. Sadly, this experience pushes them into a negative spiral, affecting their self-
esteem and hope for social connections. A Quora user provided his interpretation
of why Tinder did not work for him, concluding with the fact that Tinder only
deepened his disappointment in finding a romantic partner:

“I'd still say Tinder is a good app, but the people using it should grow up. And I
was totally wrong in trying Tinder to find someone who liked me truly. It is only for rich
or handsome/beautiful ones, and not for those like me. Yes, I'm not handsome enough
for a woman to choose me as a partner (based on looks), and everybody around me
likes me as a good friend or a brother, and nobody likes me as a partner. Maybe that
is the reason I was on Tinder.” (Bruno; Quora user)

By not having matches, these users rarely talk to other users or go out on
dates. Swiping is the only activity they can perform on Tinder if they settle for
the free options offered by the app (i.e., male users are allowed to 100 right
swipes in 24 hours; premium accounts include unlimited swipes). These users are
also more likely to purchase premium Tinder subscriptions and/or test the app’s
capabilities beyond the limits of ethical use. For example, two of the discredited
users mentioned that they created fake profiles to see if the matchmaking results
would change. One of them described feeling surprised when the fake account he
created turned out to deliver at least ten matches a day:

“I am an average-looking guy with literally no friends (girl). So, I thought of
installing Tinder, hoping to get some friends. [...] I right-swiped 90% of the profiles
and hoped I would get any match to start chatting with them. But still, after one month,
1 did not get any match. [...] Now, I lost all the hope with this app, so I started to
experiment with it. I took some random hot guy pic from the Internet and uploaded it
as my profile pic. After uploading this hot guy pic, I started to right-swipe the profiles.
Now, to my surprise, I got a lot of matches. Each day, I used to get at least 10 matches.
Even they offered their phone numbers before I asked. I wondered how this profile pic
brings lots of matches and phone numbers. I understood that Tinder is not for normal
guys like me. It'’s only for super-hot guys.” (Sebastian; Quora user)
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In comparison to the accounts offered by Quora users, where the experience
with Tinder was described as short-lived, the two interviewed users catalogued
as “discredited” provided more detailed accounts of their experiences, and
described longer periods of use. Although they stressed the fact that they did
not have sufficient partner choices, they did meet face-to-face with some of the
persons they connected with on the app during their prolonged use. They even
had longer interactions that turned into relationships; however, they did not find
these relationships satisfactory, which in the end, led to their dissolution. The same
two users ended up paying for the premium features as a way of increasing their
chances. Eric, a foreign 53-year-old divorced man living in Romania, described
using Gold, one of Tinder’s premium subscriptions, when actively searching for
a partner. The features contained in the subscription allowed him to focus on the
women who liked him already (i.e., the “See who likes you” feature), instead
of going through all the available profiles. Unlike passive users, who enjoy
disconnecting or connecting with peers, Eric disliked swiping. By using the Gold
subscription, he could use the app without swiping:

“In the beginning, [...] I was swiping on everyone, but then I realized I could get
almost no match; it will take forever. And then I got the Gold, and I could see who
was swiping right on me. So ok, these are the 20 ones that I can choose from. I mean,
why even bother with the other ten thousand? [...] Before I got the Gold, it was like
99% swiping, because it took a long time to go through everyone, to even get the first
match.” (Eric, Swedish, 53)

Eric used Tinder for more than three years, with the objective of finding a
romantic companion. Because of his introverted character, he considered other
dating alternatives to be unattainable for him. During the time of his use, he was
a victim of scamming. Eric mentioned that among the matches he acquired, he
frequently stumbled upon scammers, and matched with women who, in the end,
asked him for money. The presence of scammers on the app added another layer
of difficulty in the way of finding a partner:

“I’'m sorry to say, but you can't trust a single word from any woman in Romania
unless you have proof that she s not lying to you. This is how bad it is for a foreigner
in Romania, especially when she starts to bring up money.” (Eric, Swedish, 53)

Thomas, another discredited Tinder dater, first began using Tinder in 2015
while in university. His aim was to find casual partners. He stated that the use of
the app diminished his self-esteem and made him frequently compare himself with
others. At the time of the interview, Thomas deleted the app and mentioned that
he had begun engaging in social and sports activities as a way of enlarging his
social circle. However, he admitted that finding available partners in face-to-face
social settings is more challenging than on Tinder, where the possible partners
are more easily accessible:
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“It seems to me that online, it is much easier to get to a date if you already have
a connection. This is something I like about Tinder, that it facilitates this kind of
connection. In the real world, somehow, there is this fear that I might ruin something.
For example, if I know a person from my social circle and I invite her to coffee, she
might say “no” [...] and there’s a bit of pressure. On Tinder, I have no idea who that
girl is, and whether she refuses me or not, it'’s the same.” (Thomas, Romanian, 28)

Among the explanations found by discredited daters for their lack of matches on
the app are the following: not being wealthy, interesting, or good-looking enough
(muscular and physically attractive); unequal gender distribution, and increased
male competition; their profile being less processed, in comparison to that of
others (i.e., made in way that can deliver matches); Tinder users being immature;
women being superficial, because they seem to make selections based on the
physical aspect; women not understanding the purpose of the app (i.e., Tinder is
widely associated with hooking-up). Having had a rather negative experience with
Tinder, these users advised others to choose better dating app alternatives. Most
of the discredited users said they deleted the app sooner or later after trying it out.

Discredited Tinder users perceive their lack of matches as invalidating feedback.
These men begin to see themselves as inadequate in comparison to other men, with
attributes believed to be more desirable, which disturbs their self-identity. The use
of the app affects their understanding about themselves and promotes what Athens
(1995) called “a dramatic self-change.” This leads to “a sequence of personal
adjustments” (Goffman, 1963, 32) that users might incorporate to overcome what
they have learned about themselves. These adjustments might concern the digital
identity (improving the Tinder profile to become more appreciated), or their offline
identity (e.g., like in the case of Thomas, who deleted Tinder and started engaging
in a series of leisure activities).

Conclusion

In this study, I aimed to identify the social trajectories of use for male daters on
the Tinder app, through the career concept (Becker, 1963; Goffman, 1963; Matza,
1969). The population of Tinder users is overwhelmingly male (Ogury, 2019;
Statista Research Department, 2022). Thus, I investigated in depth the dynamics
of use in relation to motivations, matchmaking results, and engagement in-app
and off-Tinder. The analysis revealed five moral careers specific to the interviewed
Tinder dating app users and Quora participants: (1) serial, (2) relationship-oriented,
(3) passive, (4) episodic, and (5) discredited daters. Although the study does not
aim to generalize the applicability of these careers to all Tinder users, or to the
general population, it identifies distinctive trajectories of male use for dating
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apps, defined through the motivations of use, daters’ matchmaking results, and the
affordances embedded into dating apps. Further research is needed to understand
the careers of women who use Tinder and the emergence of distinctions between
male and female dating app users.

The analysis of interviews and Quora accounts has shown that male users
who obtain favorable matching results on Tinder are encouraged to explore the
social and dating opportunities it offers. These men appear to use Tinder for
longer periods and for multiple purposes, that seem to have developed with the
use of the app. The initial motivation for use also significantly shapes the social
trajectory taken by participants. Access to opportunities is restricted for users with
discreditable attributes. The lack of matches creates frustration and often turns
users into paying customers, but it also leads to the emergence of new types of
use, such as using the app to disconnect from the routine of daily life by looking
at attractive persons, having unusual conversations, or experimenting with and
learning about social patterns. The analysis results have shown that male Tinder
users may also use the app to raise a high number of matches. The favorable results
can be more appreciated by heterosexual men, because it is less common for them
to acquire these results, in comparison to female or homosexual male users.

The socio-demographic characteristics exposed by interviewees and deducted
from Quora answers appear to have little influence on users’ trajectory of use. Still,
because of the small sample on which this research is based, the effect of the users’
sociodemographic characteristics cannot be fully and accurately understood. A
more elaborated analysis of users’ performances and dynamic of use on dating apps
in relation to their age, sexual orientation, education, occupation, and nationality
is needed for more reliable correlations. This analysis can only conclude with
the fact that the feedback resulted from the number of matches raised and the
motivation of use (initial or acquired) remain important predictors for how the
use of the dating apps develops in time for male users.

The Tinder dating app is a sociotechnical structure that allows men to address
personal goals, and achieve improved social abilities but, at the same time, its
use can have negative consequences in the long-term, such as app addiction, or
becoming emotionally distant when engaging in dating-related interactions. The
use of the app can also affect users’ perception of self, especially of those who are
limited by matchmaking results. This involves the perception of failure, feeling
socially inadequate, and undesirable. By design, the app offers fast and easy
access to dating opportunities. These temporal dating affordances appear to be
useful and stimulating for many male users. However, those who do not manage
to enjoy these benefits are significantly affected. In conclusion, the sociotechnical
dynamic contained in the app appears to promote unequal dating opportunities in
the case of male users, encouraging the perception of self-value and worthiness
by accounting for Tinder-specific “successful” presentations of self.
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Note

"'Quora corroborates similar questions and answers to organize information.
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